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About Amma
Amma Birth Companions is a Glasgow charity supporting women and birthing people facing
significant adversity on their journey to parenthood, including those from asylum-seeking,
refugee and other migrant backgrounds. Many of the families we work with are newly arrived
in Glasgow with no local support network to rely on. Amma is often their only consistent
source of care during the perinatal period, which is why the women we support so often
describe us as 'like family'.

We provide one-to-one companionship and advocacy through pregnancy, birth and the early
postnatal period, alongside antenatal education, infant feeding support and our Amma Family
peer support programme. Much of this is delivered by a large team of trained volunteers. 

Alongside our direct work, we use research, data and the voices of lived experience to
influence maternity policy and practice, working in collaboration with the NHS, government
and the wider sector. We also deliver training to the NHS, universities and other partner
organisations.

Since launching in 2019, Amma has grown from a handful of volunteers to a team of 18 staff,
over 75 volunteers, and a growing Experts by Experience group whose voices shape our
advocacy priorities. We've supported nearly 1,000 families to date, and our work increasingly
influences maternity policy and practice at a national level.



Working at Amma
Being part of Team Amma means joining a dedicated, passionate group of
people who are all committed to helping families thrive. Our culture is
warm, inclusive and supportive. Recently named Scottish Charity of the
Year, we're proud of what we've achieved together as a small but mighty
team. 

Policies Shaped Around
Women’s Health & Family Life

We have dedicated policies on
pregnancy loss, fertility,
menstrual health,
perimenopause and menopause,
neonatal care leave, and home
working. Several of our existing
policies go well beyond the
minimum, including enhanced
maternity, paternity and shared
parental leave pay, 34 days'
annual leave (pro rata), paid
compassionate leave, and paid
time off for dependant
emergencies.

Learning & Development

We invest heavily in training.
Staff have access to a varied
programme covering everything
from anti-racism to infant
feeding to working with
survivors of trafficking.

Support & Wellbeing

We're trauma-informed in how we
work with families, and that
shapes how we support each
other too. We provide mental
health support and supervision to
ensure staff are working safely
and sustainably.

Employee benefits

Living Wage Employer

We are an accredited Real Living
Wage employer. We pay every
member of staff at least the Real
Living Wage, an independently
calculated rate based on what it
actually costs to live in the UK.



The Role
As Fundraising & Marketing Officer, you'll help to grow the income Amma relies on to do
its work: developing our individual giving programme, cultivating donor relationships, and
working on the campaigns that bring in support — from The Big Give to Kiltwalk and more. 

You'll implement fundraising campaign strategies and monitor and report on social
delivery and performance. You'll also maintain Amma's visual brand identity day to day,
working alongside the Communications & Advocacy Officer, who leads on messaging and
tone of voice, so that everything we put out looks and sounds consistently like Amma.

Day to day, you'll be responsible for how supporters hear from us after they give, from
welcome and thank you emails to regular giving updates. You'll look after our donor CRM
and email platforms and put together the newsletter. You'll also manage the back end of
our website and its key pages, including the donation pages. 

The Advocacy & Communications Officer leads on advocacy, storytelling and building
Amma's public voice. You'll lead on content that raises income or grows our supporter
base. On campaigns, they'll shape the messaging and you'll handle visuals, social, delivery
and performance. The two roles work closely and cover for each other when needed.

Reports to: Head of Fundraising & Partnerships
Salary: £27,500 pro rata
Location: Glasgow-based
Hours/pattern of work: 21 hours per week – must be
available Mondays
Flexible working: We welcome requests for flexible
working arrangements
Contract: 1-year with a view to extending subject to
funding
Probationary period: 3 months
Holiday entitlement: 34 days pro rata (this includes
the 9 official Scottish bank holidays, which may be
used as part of holiday entitlement)



Job Duties
Work with the Head of Fundraising & Partnerships to develop and deliver Amma's
individual giving programme: donor acquisition, retention and stewardship

Plan and run supporter email journeys using our donor CRM (Donorfy) and our email
platform (Mailchimp) 

Analyse fundraising performance and produce reports and insight to inform activity

Implement fundraising campaign strategies, manage social delivery and performance
for fundraising and challenge campaigns (e.g. The Big Give, Kiltwalk), including
planning, posting and audience engagement

Prepare and send Amma's newsletter, incorporating content contributed by the
Communications & Advocacy Officer

Own and maintain the website back end (CMS) and key conversion pages, including
the donation pages

Contribute to the development of Amma's brand refresh and new website, working
with our external agency partner

Maintain Amma's visual brand identity day to day — logo usage, colour, templates and
imagery — ensuring consistency across channels and campaign materials

Manage the range of Amma branded products, including online and in person sales,
attending community events, listings and stock updates 

Support the sourcing and management of gifts in kind (donated goods, services),
ensuring items are properly recorded, valued and acknowledged 

Maintain GDPR-compliant donor records and comply with fundraising codes of
practice and Gift Aid regulations

Contribute fundraising content and data to the annual Impact Report

Work with the Head of Fundraising & Partnerships to align activity with fundraising
strategy and targets

Occasionally attend events outside normal office hours, with time off in lieu provided

https://ammabirthcompanions.org/impact-report/


Person Specification
Essential

Excellent skills building and maintaining
relationships with donors and supporters

Experience in fundraising, ideally individual
giving or digital fundraising

Confident using CRM databases (e.g.
Donorfy),email marketing platforms (e.g.
Mailchimp), and CMS systems (e.g. Wordpress)

Experience creating fundraising or marketing
content and digital campaigns

Proficient with Canva 

Ability to analyse data and produce reports and
insight to inform decisions

Proactive and able to effectively manage own
workload and priorities across multiple
campaigns

A good eye for visual consistency, comfortable
maintaining brand guidelines or templates

Commitment to, and understanding of, trauma-
informed and anti-racist practice, and how
these apply to fundraising and donor
engagement

Proactive, positive, and can-do approach to
work 

Comfortable and confident working in busy
group settings (e.g. Amma Family sessions),
engaging directly with families from diverse
backgrounds

Desirable

Knowledge of Gift Aid, data protection and
fundraising regulations

Experience managing an online shop (e.g.
Shopify) or e-commerce income stream (e.g.
Vinted) 

Awareness of misinformation or far-right
targeting risks in charity communications,
and how to mitigate them

Understanding of the migrant support sector
or maternity care 



How to
apply

Equity, Diversity and Inclusion

Amma is committed to fairness, equity, diversity and inclusion. We believe that a diverse workforce
makes us stronger, and we work to ensure our recruitment processes are accessible and welcoming
to everyone.

We are committed to equal opportunities and welcome applications from people with a wide range
of backgrounds and experiences. We particularly encourage applications from people from
racialised communities, and from people with lived experience relevant to the communities we
serve.

We know that women and people from racialised and marginalised communities are statistically less
likely to apply for a role unless they meet every requirement. If the role sounds like a good fit but
you're not sure your experience matches all criteria, please apply anyway or contact us to discuss.

Please let us know if you have any support or access requirements. If you require additional
assistance during any stage of the application process please let us know.

Application deadline: 
15 October 2026

Interview dates
26, 29 & 30 October 2026

Interview location: 
In-person at Amma's office (Glasgow

city centre)

Please email your CV and cover letter to recruitment@ammabirthcompanions.org by
Thursday 15 October.  Please include the name of the role you are applying to in the

email subject.
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